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Guessing is not the same as knowing.
Know where your marketing dollars are driving a return on investment.

Gain insight into the performance of your advertising campaign, digital, social, mobile, print!

The Amplified Analytics Dashboard tracks and reports all consumer engagement with real-
fime results. Our market-tested reporting tool reveals all campaign metrics so you can see
precisely how your media spend is performing.

The result is actionable business intelligence :

® Are your reaching the right people with your marketing?
* Are they engaging with your ads the way you want them toe
* Are they taking the types of actions needed to grow your business?
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Phone Numbers are Replaced with
Tracking Numbers (Local or 800)

All Activities Captured as Consumer
Moves Through Site

Boise
208-473-2593 | Today's Specials

Boise

426-0538 | Today's Specials
Eagle

938-5093 | Today's Specials

Original Site

Coeur d'Alene
765-1540 | Today's Specials

Eagle : T T

3
208-286-2039 | Today's Specials I

Coeur d'Alene

No Code Changes Required on your
Website

<

- .
Boi Mo o T o
205-473»2:5: Today's ” :” " [ = E
Specials 2 ™
b h/

Mirror Site

See Results in the Amplified Analytics

938-5093 | Toda)

Dashboard and in Google Analytics AT e A o
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How It Works

Only traffic and activities associated with your advertising
campaign are captured! Giving you the ability to measure the
performance of your paid marketing program.

Hand-crafted
cocktails and
northwest
cuisine.

Click here to find out more

Online Display Banner Ad Mirror Site

Monitor your campaign Results at ANY TIME in your Performance Dashboard!
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All Types of

Consumer Engagement Captured

ENGAGEMENT
01:14 4431 % 853 709
AVG TIME ON SITE BOUNCE RATE VISITORS UNIQUE VISITORS
USERS
Destination URL | Avg Time on F Exit Cour Times Vi¢ Leac % PageVij
http://lakeworth.dentalservice.net/ 00:21 339 916
http://lakeworth.dentalservice.net/phone/index.html 00:44 362 454 =
http://lakeworth.dentalservice.net/services.html 00:59
http://lakeworth.dentalservice.net/contact.html 02:22
http://lakeworth.dentalservice.net/forms.html 00:22
http://lakeworth.dentalservice.net/about.html 00:18
http://lakeworth.dentalservice.net/index.html 00:35
http://lakeworth.dentalservice.net/implants.html 00:48
http://lakeworth.dentalservice.net/dentures.html 01:29

' DETAILS

Email Content

Do you make the dental flippers
for adults like they use in
pageants? Im getting married in
may and dont have time to make
all the dental appts needed to fix
my smile..

Hi

| have a crown molar which needs
to have a root canal completed
and an implant or bridge to
replace. I'm not particularly
comfortable with the dentist I'm
seeing but | have an appt Tuesday
for a new exam to determine what
needs to be done. Unfortunatly my
main comcetn, aside from the

Savene S pain, is cost. | have poor credit but
S Qroegn LLON2004 10 06AM oM (662) 224169 (B17) 5514910 FORT WORTH TX 76104 Aseeres (<] . they have appmed me for a sma“
Pt AL Corpegn  LLOSREM S0 T (B17) 4763046 (817) 2970009 Mavy Saico 917 Fowering Sorng TH, Cowey TX 606 Awweed o amount of finaming but | don't

M Qrosgn 11952004 1105AM o (682) 224169 (117) HI2-0008  Owsing Jackson North Richiand Mg TX 6182 Aeeres o think it will cover ha'f their pﬁm
M Qroegn LAY 102 w» (682) 224169 (117) HI20008  Owstng Jackson orth Richiand Mg TX 182 Awered CH o N N N o

WM Compagn oV L own (002) D410 (N7) I000  Mora G Weetherforg TX 70088 Awwores o

WM aroagn 1oV $0m L) (W02) D410 (M) M98 Wie Mg 199 Coder Trew Or, Fort Worth X 8100 Aot o

P A Gompagn 11042004 11500 oo (B17) 476304 (017) D080 Ratert Coovan Fort wers TX R0 AneeeC o

Pt g Campagn 11042004 105 0w (B17) 476304 (917) 6002604 FORT WORTH TX 76102 el o

S Qroogn LA MM o0 (662) 2324169 (M1)) 566505 Thomes Sovckiad Fort wors TX P800 Aeered o



Full Transparency - Display

We provide full
transparency to our 235,420 979 0 0 0.42%
advertiser’s display

@ Premium Targeting 235420 979 0 o 0.42%
P Desktop 68,226 45 o o 0.07%
advertising results. _— e = ; o asen
AUDIENCE
Click and drag in the plot area to zoom in
“
0
20
10
Sep Sep Sep 8.5ep Oct Oct Oct
-+ Clicks @ Pageviews
Creative Performance IMPRESSIONS CLICKS CTR
0870309-MB-v2-Garden 156,283 0.59%
10870312-BOX-v2-Garden 79137 60 0.08%
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Performance Summary - Dis

DISPLAY SEARCH PRINT PROFILE EXTENSION

235,420 979 0 0

IMPRESSIONS CLICKS PAGEVIEWS CALLS
® Premium Targeting 235420 979 1] 1]
Desktop 68,226 45 o 0
Mobile 167,194 934 [} o

AUDIENCE
Click and drag in the plot area to zoom in

40

£y

20

10

o
Creative Performance IMPRESSIONS
10870309-MB-v2-Garden 156,283

10870312-BOX-v2-Garden 79137



Performance Summary
Continued - Display

SUMMARY DISPLAY SEARCH & Print
235,420 979 0 0 0.42%
IMPRESSIONS CLICKS PAGEVIEWS CALLS CTR
@ Premium Targeting 235420 979 o 0 0.42%
Desktop 68,226 45 o o 0.07%
Mobile 167,194 934 o o 0.56%
AUDIENCE
Click and drag in the plot area to zoom in
Sep Sep 8. Sep Oct Oct Oct

.~ = Clicks -® Pageviews

IMPRESSIONS CLICKS CTR
156,283 919 0.59%
10870312-BOX-v2-Garden 79137 60 0.08%
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Performance Summary - Display

Engagement

PLACEMENT
ENGAGEMENT m B

00:34 55.43 % 350 285

AVGTIME ONSITE BOUNCE RATE VISITORS UNIQUE VISITORS

> s

‘ Avg Time on Page Exit Count Times Viewed ‘ Lead ‘ % PageViews [

 Destination URL
* http://lakeworth.dentalservice.net/ 00:12 200 391 es. 2%
html 00:37 127 149 [ | 6

http://lakeworth.dentalservice.net/services. html 00:24 8 1 [}

http://lakeworth.dentalservice.net/index. html 02:18 7. 8 |

net/forms.htm! 00:20 3 3 (

ice.net/about.htm| 00:13 2 3 (

html 00:20 2 2 C

html 00:10 1 2 v

EXPORT | EXPORT PAGEVIEW DETAILS

ACTION
7 00:26 2
CALLS AVG CALL DURATION LEADS

Report generated at 04:00 PM EST 7/10/2015 | FTW_DenturesAndDentalServices_5256_DEN40
©2015 Tru Measure Al rights reserved
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Performance Summary - Print

SUMMARY DISPLAY MOBILE SEARCH sociaL  ([ECDE cAus @Print

87,800 147 03:01

AUDIENCE CALLS AVG CALLDURATION
T
APPEARED IN DISTRIBUTION DATES ADSIZE TRACKINGLINE ~ DESTINATIONLINE  AUDIENCE
Arlington Citizen Journal 8/22/2015 LakeWorth ~ (817)953-2858 (817)237-7377 87,800
ACTION
CallDate  CallTime | Duration  Line Tracking Numbx Caller Number | Caller Name Address Call Status
09/22/2015 S:50PM  00:53 (682) 2006, (682) 251-7... ARLINGTON TX 76010 Answered oy
09/22/2015 257PM  00:39 (682) 2006..  (817) 483-0.. KENNEDALE TX 76060 Answered oy
09/22/2015 12:57PM  01:09 (682) 2006..  (817) 763-0.. Nancy Kelley 5805 Holloway St, Fort Worth TX 76114 Answered oy
09/22/2015 10:27AM  01:23 (682) 2006, (682) 251-7... ARLINGTON TX 76010 Answered oy
09/22/2015 10:02AM  04:53 (682) 2006, (682) 251-7... ARLINGTON TX 76010 Answered oy
09/22/2015 10:00AM  06:46 (682) 2006.. (817)223-2.. Wilma Bradley Fort Worth TX 76112 Answered oy
09/22/2015 9:40AM 0116 (662) 200:6.. (817) 223-2..  Wilma Bradiey Fort Worth TX 76112 Answered oy
09/22/2015 9:21AM  00:34 (682) 200-6.. (817) 223-2..  Wilma Bradiey Fort Worth TX 76112 Answered oy
09212015 3:14PM  04:08 (682) 200-6.. (817) 426-8.. Johnny Sheton 6644 Park Or, Fort Worth TX 76148 Answered o
0921/2015  2:13PM  00:59 (682) 2006.. (817) 223-2..  Wilma Bradiey Fort Worth TX 76112 Answered o
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Full Transparency - Search

We provide fU” ‘ SUMMARY  DIsPLAY MoBILE [EFXIEIEE SOCIAL  PRINT  CALLS ib’ﬁ.}!i
transparency to our 16,336 ‘ 466 1 2.85% 1,147 115
. : IMPRESSIONS CLICKS CTR | PAGEVIEWS CALLS
advertiser’s search -~
reSU”-S, - Click and drag in the plot area to 20om In
»
»
»
——
ollw 30 Apr 2 Moy 4 Moy & May & May 10 May 12 Moy 14 Nay 8 Moy A Moy 20 May 22 May 4 Moy 24 May 28 May 1
Gl Cheks @ Pageviews ‘
Search Englne | Impressions = Clicks ] CTR | SearchCost = AVGCPC
Bing/Yahoo! 3514 151 (430% $521.19 _$345 |
 Google e 12822 315 _246% $145685 462 |
J Total 16,336 466 285% $1,97804 $4.24 \
Learn more about AdWords
Keyword | Impressions | Clicks | CTR | Search G AVG CPC
+dental +clinics decatur tx 1 1 1000.. $2.72 $2.72 o
+dental +dentures aledo tx 1 1 1000.. $1.93 6193 |
+dental +specialists hurst tx 1 1 1000.. $2.08 $2.08
+dental +tooth +implant arfington tx 1 1 100.0. $499 $4.99
+partial +denture azle tx 1 1 100.0.. €355 $3.55
+permanent +dentures arlington tx 1 1 100.0.. $1.04 $1.04
+qeneral +dentists haslet tx 3 2 66.67% $9.00  $4.50
+dental +implants +care 2 1 50.00% £4.66 £4.66
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Performance Summary (SEM)

SUMMARY DISPLAY moBiLEe HEIXEIE SOCIAL PRINT CALLS
16,336 466 2.85% 1,147 115
IMPRESSIONS CLICKS CTR PAGEVIEWS CALLS
AUDIENCE
Click and drag in the plot area to 200m in
125
4
0o
»s
»
Fil
° -
W Aer 30 Apr Moy 4 Moy & May & May 10 May 12 Moy 14 Nay 8 Moy 8 Moy 20 May 23 Moy 4. Moy 4. May 28 May
. - Chcks @ Pageviews
Search Engine 1 Impressions | Clicks CTR | Search Cost AVGCPC
Bing/Yahoo! 3514 151 4.30% $521.19 $3.45
Google 12822 315 2.46% $1,456.85 $4.62
Total 16,336 466 285% $1,978.04 $4.24
Learn more about AdWords
Keyword (Impressions | Clicks | CTR 'Search GAVGCPC
+dental +clinics decatur tx 1 1 1000.. s2.72 s2.72
+dental +dentures aledo tx 1 1 100.0.. $193 $1.93
+dental +specialists hurst tx 1 1 100.0.. $2.08 $2.08
+dental +tooth +implant arfington tx 1 1 100.0.. $499 8499
+partial +denture azle tx 1 1 100.0.. $355 €355
+permanent +dentures arlington tx 1 1 100.0.. $1.04 $1.04
+general +dentists haslet tx 3 2 66.679%  $9.00 $4.50
+dental +implants +care 2 1 50.00% £4.66 24,66

Putting The Results to Use
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Performance Summary continved

(SEM Campaign)

ENGAGEMENT
01:56 36.02% 472 410
AVGTIMEON SITE BOUNCE RATE VISITORS UNIQUE VISITORS
= E—l
'@ USERS
Destination URL ' Avg Time on F Exit Cour Times Vic Leac % PageViews
http://lakeworth.dentalservice.net/ 00:21 145 507 _— 44.2%
http://lakeworth.dentalservice.net/phone/index.htmil 01:03 198 271 - 23.63%
http://lakeworth.dentalservice.net/services.html 01:01 31 118 ® 10.29%
http://lakeworth.dentalservice.net/contact.htmi 02:16 34 52 v I 4.53%
http://lakeworth.dentalservice.net/forms.htm| 00:29 18 47 | 4.1%
http://lakeworth.dentalservice.net/about.htm| 00:15 12 37 | 3.23%
http://lakeworth.dentalservice.net/index.html 01:38 7 30 ( 2.62%
http://lakeworth.dentalservice.net/implants.html 00:52 12 29 (o] 2.53%
http://lakeworth.dentalservice.net/dentures.htm| 01:32 11 26 { 2.27%
ACTION
415 02:26 1 83
CALLS AVG CALL DURATION EMAILS LEADS
(view)

M Putting The Results to Use

/| AMPLIFIED



Performance Summary - Profile

SUMMARY DISPLAY MOBILE SEARCH SOCIAL PRINT (/XIEINN  PROFILE | Bprint

400 35

IMPRESSIONS SUMMARY ACTIONS SUMMARY e
Featured Business Impressions 100 Profile Views 10
Local Offers Impressions 100 Local Offers Clicks 5
Offers Search Impressions 100
| Profile Search Impressions 100

ACTION

1 00:34

CALLS AVG CALL DURATION

Report generated at 01:32 PM EST 7/15/2015 | FTW_ABC123Dental_7704_ABC06
© 2015 Tru Measure All rights reserved
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Performance Summary

Auto

Provide our auto dealerships
insight into the performance of
their listings on Wheels For You!

Transparency on individual
listings and those actions taken
by potential car buyers

M Putting The Results to Use

AUDIENCE
dragin the plot area t
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\V4 VM

IMPRESSIONS
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Performance Summary

Auto

SUMMARY DISPLAY MOBILE SEARCH PRINT CALLS AUTO S Print

AUDIENCE

Click and drag in the plot area to zoom in

—

G,
18May  20May  22May  24.May  26May  28.May  30.May 1.Jun 3.Jun 5.Jun 7.Jun 9.Jun 11.Jun 13.Jun 15.0un 17.Jun

& Pageviews

i 72%) 2,106 23 2

TOTAL TOTAL LEADS AVERAGE
IMPRESSIONS ACTIONS TAKEN GENERATED TOTAL INVENTORY
Seach Results Vebhicle Detail 425 Email N/A New ] 0
Viewed Photos 425 Phone 23 Used 2 100%
Print Detail 2 Click to Dealer Site 0

View History Report 5
Click to Map 5

Click to Dealer Page 4.

VIN DETAIL

Model VIN Number Stock number | Search Results Pageviews  Vehicle Detail Pageviews
cL 1GNKVHKDOE) 142303 K152250A 1 0 o
RLX 1G2NES2E45M106131 A14330A 6 0
Enclave 2FMEK62C89BB07217 1511338 4 0
2010 Ford Edge 1FADP3F24DL344738 20062715 B 1
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Performance Summary

Auto

SUMMARY DISPLAY MOBILE EARCH PRINT CALLS AUTO B Print
AUDIENCE
Click and dragin the plot area tozoomin
100
75
.
50
25
o
18.May 20.May 22.May 24.May 26.May 28.May 30.May 1.Jun 3. Jun 5.Jun 7.Jun 9. Jun 11.Jun 13.Jun 15.Jun 17.Jun
- Pageviews
4529 2,106 23 2
TOTAL TOTAL LEADS AVERAGE
IMPRESSIONS ACTIONS TAKEN GENERATED TOTAL INVENTORY
Seach Results 15304 Vehicle Detail 425 Email NA New 0 0
Viewed Photos 425 Phone 2 Used 2 100%
Print Detail 2 Click to Dealer Site 0
View History Report 5
Click to Map 5
Click to Dealer Page 4
Year Make Model VIN Number Stock number | Search Results Pageviews : Vehicle Detail Pageviews
2008 Acura CcL 1GNKVHKDOEJ142303 K152250A 1 ] s
2013 Acura RLX 1G2NES2E45M106131 A14330A 6 0
2010 Buick Enclave 2FMEK62C89BB07217 1511338 4 o
2010 Ford Edge 1FADP3F24DL344738 20062715 5 1

EXPORT
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Print Campaign - Calls

SUMMARY DISPLAY MOBILE SEARCH SOCIAL U CALLS |
PLACEMENT
CALLS (' SEM (D 2012ILSEM) 4
CALLS BY DAY OF WEEK CALLS BY TIME OF DAY

&
Campaign | CallDate  Call Time | Duration Line | Tracking Numt: Caller Number Cole\\
seM 12/10/2014 10:48AM  O1:51 (682) 232-.. (817)925-..
sem 12/09/2014 3:05PM  12:23 (682) 232-.. (817) 907-..
Sem 12/09/2014 2:53PM  02:35 (682) 232-.. (817)939-..
seM 12/09/2014 2:40PM  01:46 (682) 232-.. (817)939-...
seM 12/09/2014 12:32PM  04:06 (855)321-..  (972) 394-..
Sem 12/09/2014 10:31AM 0127 (682) 232-.. (817) 716-..
seM 12/09/2014 9:29AM  01:08 (682) 232-..  (903) 449-..
seM 12/09/2014 9:22AM  00:25 (682) 232~ (817)336-..
sem 12/08/2014 9:57PM  00:11 (682) 232-.. (817) 716-..
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Print Campaign Caller Analytics

Caller Analytics provides di ! d: the de of the
that has engaged with your advertising. This Is not a one-to-one match for
Mrypelsonlhllhuphud:phoneallmrsmloyowadmﬂw
message. Rather, it is repr of the type of

INCOME HOME VALUE

4
3
3
] i
2
1
o ] I 0 0 0 o 0 | I 0 0 0 0 0 O I
o
P L S a m*
~ N S 85 » r = 3
P G S a"w‘wf’ev &
GENDER MARITALSTATUS LANGUAGE
Female: 625% Married: 67.1% Erglsh: 667 %
"N M -
HOME OWNERSHIP PHONE TYPE CARRIER
Mobile: 778% AT&T727%

Fa S o 5N o 5
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