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PROSPECTING SEM CUSTOMERS 
1. L ook at your larg est c om panies  in the m arket: dental, 

m edic al, law yers , auto, etc . 
 

2. L ook for c om panies  that have a  budg et to  work w ith 
 

3 . L ook for c om panies  that are a lready  investing  in d ig ita l 
m arketing  
 

4 . R esearc h potentia l c om petitors  w ho are running  an S E M 
c am paig n 
 

5 . S teal share from  internal or third  party  m anag ed S E M 
c am paig ns  
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SETTING THE STAGE 
Test  the client ’s know ledge 

• K ey  fac tors : 
– K now ledge of paid  vs  organic  
– E x pec tations  

» T im eline 
» A d rank 
» R elevant web page 

– C om petitors  
– K ey words  

value  
proposition 
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EDUCATE CLIENTS 
1. H ow  S E M works  

– B id system  
– A d g roups  
– S earc h history  
 

2. W hat it takes  to  be suc c essful w ith an S E M c am paig n  
– S hort term   
– L ong  term   
– H ow  those differ 
 

3 . T he perc eived searc h queries  vs  ac tual searc h queries  
 

4 . C om petitive key word analys is  
 

5 . S erv ic es  that we provide 
–  O ptim iz ed weekly  
– Manag e num erous  c am paig ns  
– In-depth analys is  and strateg y  review  
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DISCOVER KEYWORDS 
1. U se exam ples  and c ase studies  

 
2. R easons to  or not to  use brand nam es as   key words  

 
3 . W hic h c om petitors  the c ustom er is  los ing m arket share to  

 
4 . D isc over the c om petitive landsc ape and m arket share 

 
5 . Take key words  and build  a  list of supplem entary  key words  

– P artnership w ith c lient  
– S et ex pec tations  of that partnership 

 
6 . Targeting loc ation and dem ographic s  
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WHY US 
Our experienced team is devoted to ensuring our AdWords 
c am paigns run properly. T his  inc ludes  m aintaining quality  ad c opy  
and relevanc e for the best poss ible return on investm ent. 
 

W e know  our m anagem ent strategies higher ad spot rankings  
due to a  proven trac k  rec ord and handling m ultiple ac c ounts . 
 
W e m onitor c am paigns on a  weekly  bas is  to  ensure we are 
c om petitive in the bidding proc ess . 
 
A llow ing us  to  m anage your S E M c am paign frees  up tim e for the 
business  to  devote their tim e to the hundreds of other item s on 
their to-do list. 
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THE OVERALL CAMPAIGN 
1. Matc hing S E M to website 

 
2. Matc hing S E M to S E O  

 
3 . C onsistent m essag es  throug hout m arketing c am paigns 

• W yom ing Mac hinery  
• C onverse C ounty  Mem oria l H ospita l 
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SALES CYCLE 
1. D isc overy/ partnership 

 
2. E duc ation 

 
3 . F inaliz e c am paign details  

 
4 . E x plore opportunity  for c ontinued g row th 

 
5 . Monthly  analys is  
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RESULTS 
1. A naly z e every  m onth 

 
2. C onnec t the dots  from  results  to  the c lient’s  goals  

– F irst party  data 
– S E M perform anc e 

 
3 . R espond to c ustom ers  c onc erns  and rev is it c am paign goals  

 
4 . L ook for opportunities  to  grow  S E M budget 

– K ey word/A d G roup 
– G eo opportunities  

 
5 . R eview  the bottom  perform ers  w ith the c ustom er 

• P ause or replac e poor perform ers  
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LESSONS LEARNED 
1. A lways  send a  proof to  c ustom ers  

 
2. P roperly  buc ket key words  and ad c opy  

 
3 . U se the c orrec t bid strategy  

 
4 . Make sure the c ustom er ’s  goals  c ontinue to a lign w ith the c ustom er ’s  

budget 
 

5 . A dd negative key words  
 

6 . C ontinuely  rev iew  c ustom er ’s  ex pec tations  
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EXAMPLES 
 

W yoming Machinery – Search Eng ine Keywords 
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EXAMPLES 
W yoming Machinery – Dig it al ads 
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EXAMPLES 
Converse County Memorial Hosp it al – Search Eng ine Keywords 
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EXAMPLES 
Converse County Memorial Hosp it al – Dig it al ads 
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