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MICHAEL SMUIN'S ROMEO & JULIET - PAS DE DEUX

FALL IN LOVE THIS SPRING
‘ \ 2 RONED AND JULIT s
S 1
\. SAVE b
25% PICKETT'S PETAL is

“HEAR'I' STOPPING!”

USE COUPON CODE ftngron Post

CHRON

HOUGLAND'S WORK is
"DELICIOUSLY
SEDUCTIVE."

- 8FChronfcio

MAY 8 - 17
™ YERBA BUENA CENTER
SAN FRANCISCO
415.912.1899

UNLACED

DANCE SERIES

BEA L L E

PRESENTS

HELEN PICKETT'S PETAL AND MORE!

Targeted Email Marketing

OBJECTIVE:
Increase Awareness of Dance Series and Boost
Ticket sales

SUBJECT LINE:
Love is in the air with [Advertiser] Ballet
- save 25%

TARGETING:

Adults 25-49
Interest in Arts & Entertainment

GEO:
Meftro area in California

EMAIL COUNT:
50,000

RESULTS:

11.7% Open Rate
1.9% Click Through

AMPLIFIED



Advertiser: Rice Lake Harley-Davidson

Marketing Objective: Drive Site Traffic and Drive foot
traffic to their store
Campaign Details:
+ Sent targeted email with the following parameters:
o Motorcycle Owners
Outdoor enthusiasts
Income of S70K+
Credit Score = 600+

\1’\?'0 mile radius around store location in Rice Lake,

« Ran an online impression campaign through
Chippewa.com to reach the local audience and
promote the event

Subject Line: Harley Davidson Promotions
Total investment: $1,500

Results: 13.93% Open Rate & 1.71% Click Rate
Commentary:

« Single Email creative.

*+  100% RON on Chippewa.com

» 100 Mile Radius around location

*  Exemplary Results

©)
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Targeted Email Marketing

' AUGUST 29TH
) 10AM-3PM

+§ IT'S A GREAT TIME TO TEST
DRIVE AND SEE THE NEW
2016 MOTORCYCLES

(upon availability)

RFREE Grilled Corn on the Cob!
20% OFF ALL

in-stock Helmets & Riding Boots
& Dunlop Tires
(August 29th Only!)

2801 South Wisconsin Ave., Rice Lake - 715- 234-5400
wumvm www.ricelakehd.com + lﬂll sales@ricelakehd.com
n Rice Lake Harley-Davidson

TR DR HBAHS

NOW — AUGUST 31

Ride out on a brand new Harley-Davidson® molorcycle
with rates as low as 0.99% APR & $0 DOWN"

OR lenns as Iong as 72 months & $ DOWN'.

AMPLIFIED



Marketing Objective: Increase traffic to website and drive entries for gift
card prize

Campaign Details:

Sent targeted email:
o to all Motorcycle Owners
o 25-mile radius around Sauk City, WI
Ran online impressions through an Audience Group Buy:
Keyword Search Retargeting
Mobile Hyperlocal
Pre-Roll
Behavioral Targeting to Motorcycle Enthusiasts/Owners
Site Retargeting

Subject Line: Ride Hard, Get a Card $$!

Total investment: $25,000 ($1,000 for Ad Mail campaign)
Resulis: 12.61% Open Rate & 1.76% Click Rate
Commentary:

Sauk Prairie Harley Davidson wanted to complement their sizable
existing customer email database blasts with targeted ad mail to
extend their reach and go after the local competition.

They pulled from their direct mail budget for this first frial run, and
were very pleased with the results and plan to do more event
specific blasts in the future.

Campaign ran in concert with $2,500 Gift Card giveaway that was
promoted through Audience Group Buy on desktop and mobile

Marketing Director Dee Dee Sorg has sent several referrals our
way, promotes us at the local Chamber meetings, and is solely
responsible for my teaching and speaking opporfunities at
Madison College and other locations.

SPHD recently re-signed their annual contract for their Sauk City
location, and plan to add the Dubuque, lowa, dealership in the
second quarter!
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Auto

OBJECTIVE:
Drive traffic, Increase sales , and announce

new promotions and events

March Mania Sale

B ey 18 o VB R
108

SUBJECT LINE:
a; L [Dealership Name]- March Mania Sales Event
TARGETING:
= Auto Intenders
= Vehicle Owners: Chevy, Ford, Honda,
o 01 Y Ve = Hyundai, Jeep, Kia, Mazda, Nissan, Scion,
ST e = Subaru, Toyota, Volkswagen
e T e
o m = HHI $25K-$150K, Ages -25—65
e = (Pull closest to client zip)
ﬁ'ﬁ%ﬁﬁ = 515,900 m EMAIL COUNT: 2 Orders of 71,428 deployed a
APR Fizascisg Avadable 10 week
:’::';_M apart using the same creative and subject line
8 2=z = 1s00 [ RESULTS:
s 12%+ Opens
New 2015 Nonze Ragc Skt AWD ]%+ C“Cks

Ram, 2e, prewad s, s
== - oum 6
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DRISCOLL |

= aMc ==V aidean
1030 W. Reynolds St., Pontiac, IL » 800-851-7605  deaker!”

-
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Advertiser: Driscoll Motors

. Marketing Objective: Drive traffic for Memorial Day weekend sales event
= Campaign Details:
. Targeted auto seekers in specific zip codes around their location
. Customer runs regular ROP/Classified ads but had never done an email campaign before
- Subject Line: Memorial Day Sale! 3 o
. Total investment: $1,350
. Results: 12.9% Open Rate & 1.6% Click Rate
= Commentary:
. Memorial Day sales event was very successful and they saw a boost in website traffic from the
email | Torrann SLE-2 S5
. We sent out 2 other email blasts that same week for auto dealers promoting a Memorial Day -~
sale and this email blast had more than a 3% higher open rate than the other two emails 52,491 OFF*
. Client was very pleased with the results and has already scheduled another email blast for
Junel!
. Marketing Objective:
. Campaign Details:
. Sent 2 targeted emails: 215 IMe
o to ageographical area around Davenport Yukon Denali

o Demographically targeted to ages 25 +
o Customer already runs consistent ROP and digital banners

. Subject Line 1: Enroll Now and Earn your Masters in STEM Education at Loras College ghsxfa‘;;
. Subject Line 2: Get a One-of-a-Kind Masters of Arts in Integrated STEM Education at Loras College SN
. Total investment: $3,500 53,331 OFF
. Results: 12.17% Open Rate & 1.62% Click Rate
. Commentary:
. Marketing Manager ran two campaigns spread out over two weeks sending two different

messages to the same list.

. Marketing Manager was pleased on the results, this was the first time they did a targeted email
with our company

. In June we hope to partner them again for future programs

J — L _ ) \ W Click Here to View our
i—4 Targeted Email Marketing recomnaa vemiries




Education

4

@ OBJECTIVE:
Increase Student Enrollment and distribute news
and information to prospective families

' Stamford Charter Schoo

for Excellence SUBJECT LINE:

A Free Public Charter School Opering i the Apply to Free [Advertiser Name] Preparatory
Fall of 2015 for Pre-K, Kindergarten & 1* Grade Students Elemenfcry School
_ TARGETING: DEMOGRAPHIC & LIFESTYLE
Learn More About SCSE
!it‘{ll‘J'z'x;.i'NZf‘.v'{f.(’ﬁfv”lif.v_’;rwﬂ SCnoo! mooe! that Can boost People Oge 2] +

GEO:
Key Elements of the Education Model List of 6 Zips.

* Hgh acadamc standans focusad on prepenng kids K colae & pos
» Extenos

» Broad lbarl ants educaion that siresses ieaching oical thinkng skis

omnrngn EMAIL COUNT:
» Rgorous par rgaoement

*Open L:lm:fa‘f!\‘-:l?‘?h‘sttf’ﬂu'l\' 68, ] 80

Apply Now
L &l chaner sohooks, omis shusents hroush a bind lotiery, R ES U LTS :

Acvications for the 20 schod yasr o be fond on our webste

| wwwStamfordExcalence.org 12.2% Open Rate
Community Chat 2.16% Click Through

We beleve communy engagement s vid for student 800888, 0 kem more
oot SCSE, jon us for a communty chat, Check out curwebsis 1 fird out

T —
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Education

OBJECTIVE:

Increase Summer camp registration and
]ccanrqlljmen’r to wealthy upper middle class
amilies

SUBJECT LINE:

Last Chance to Register Your Teen for
[Advertiser]

Summer Leadership Challenge!

Will This Be The Summer You Never Forget?

TARGETING: DEMOGRAPHIC & LIFESTYLE
V Adults 25-54 with children, HH income $200K+

Adventures await teens ages 13-18 this summer at Hyde School's Summer

Leadership Challenge. Teens will be GEO:
e List of Zips
+ Camping & Canoeing in Eustis, Maine
+ Playing Soccer and Ultimate Frishee
« Performing on Stage EMAIL COUNT:
+ Doaing the Zip Line Challen:
. Goin: WhitepWate' Raftingge 5 O B OOO
But don't delay in signing up! The adventures begin on the Bath,
Maine campus on July 6, and on the Woodstock, Connecticut campus July R ES U LTS :
13.
i 10% Qpen Rate
2% Click Through
Questions?
Bath: (207) 4437101
‘Woodstock: (860) 963-4721

Targeted Email Marketing ﬂAMPLIFIED



Education

Enroll in our Integrated STEM Master's program. The Loras College
Master of Arts in STEM Education was developed for elementary through nigh
school teachers and Informal educators as an integrated approach to STEM
eaucation, presented within the context of real world Issues.

UNIQUE FEATURES

¢ Cumiculum Is 0 10 e C and
APPLY NDWL. - o roqmmorovoes i, macocmnar ogrm satvws

T STEM as a single, integrated discipline.

* Learning I8 contextual with an empnasis on relevant issues in real
worid settings.

* Courses are taught by facuity in the Education. Science, Mathematics
and Enginsenng depariments.

To be an educator at the forefront of STEM education,
vist Loras.edu/STEM or contact Patti Burameler, Graduate & Transfer
Recrutment Coardinator, to lear more.

XL

LORAS COLLEGE

BE NORE, BE LORAS,

Targeted Email Marketing

Marketing Objective: Increase enrollment for Loras
College STEM program
Campaign Details:
+ Sent 2 targeted emails:
o to ageographical area around Davenport
o Demographically targeted to ages 25 +
o Customer already runs consistent ROP and digital
banners
Subject Line 1: Enroll Now and Earn your Masters in
STEM Education at Loras College
Subject Line 2: Get a One-of-a-Kind Masters of Arts in
Integrated STEM Education at Loras College

Total investment: $3,500
Results: 12.17% Open Rate & 1.62% Click Rate

Commentary:

*  Marketing Manager ran two campaigns spread out over
;(v¥o weeks sending two different messages to the same
ist.

*  Marketing Manager was pleased on the results, this was
the first time they did a targeted email with our company

* InJune we hope to partner them again for future
programs

/| AMPLIFIED



Financial

Equity

M

Loans OSalal

15 4.49% )'\["F,‘i‘ CREDIT UNION

APPLY ONLINE LEARN MORE VISIT SALALCU.ORG

N/

y NO MORE
*/ AVOCADO APPLIANCES
' ace

Escape 19705 home furnishings and high interest rates with Salal Credit Union,
Enjoy a low, predictable monthly payment, no upfront fees or closing costs,
and easy online or In-branch application.

Targeted Email Marketing

OBJECTIVE:

Acquire new customers, targeting wealthy,

older adults who may be in need of
Financial assistance or Home Loans

SUBJECT LINE:
Low Fixed Rate Home Equity Loans

TARGETING:

= Ages 45-65

= HHI $75k+

= Homeowners

GEO: In a zip list around the Credit Union

EMAIL COUNT:
156,613

\/\ AMPLIFIED



Grocery

OBJECTIVE:

Increase brand awareness within local community,
distribute coupons, and announce the opening of a
new store location

SUBJECT LINE:
Grand Opening Feed Your Family for Less Everyday

TARGETING:

= Woman, Age 25-54

= HHIless than 75k

= Men with a cooking interest

EMAIL COUNT:
146,897

RESULTS:
10.2% Opens
1.7% Clicks

Targeted Email Marketing ﬂAMPLIFIED



THE NEW YEAR IS NOW! - JOIN FOR $9.99

he New Year
e a New You In thé New Y

yzead! |

" less attitude.

MORE FITNESS.

Join for ONLY $9.99 per month!

EXCLUSIVE OFFER
J

11 Southern California Clubs! - CLICK HERE - 3
Start up fee and Annual fee applies. See club for details. Offer Expil'es 2[28[1 5
Mission Valley Escondido Rancho Bernardo Garden Grove
619-210-0234 760-734-4195 858-375-5985 714-782-0975
Carisbad Santee La Mesa Westminster
760-452-8406 619-550-4851 619-630-8949 714-907-1340
Rialto National City Cypress

909-862-1116 619-402-1463 714-794-5990

Targeted Email Marketing

=)
A

Obijective: Drive traffic and increase
health club memberships.

Result: The client saw an increase in foot
traffic and enrollments during the time
each campaign was sent out. They
continue to infegrate email prospecting
as part of their advertising strategy.

Qty: 1 of 2 deployments- 364,967

Targeting: Consumers Interested in
Health & Fithess, or Diet & Weight Loss
within a 3 mile radius of each location

Resolutions Weighing You Down?
$9.99 mo.

01/28/2015
364,967

47,377 (12.98% )
6,330 ( 1.73% )

Start Date:

Ordered:

Opened:

Clicked:

\A'AMPLIFIED



Home Builder

Objective:
One Year monthly email
campaign

Selects:

* Home Owners

e HHI 150k+

* Inselect cities near the new
development

Email Count:
62,757

Results:
6,671 Opens (10.6%)
1,001 Clicks (1.6%)

Targeted Email Marketing

=
A

Farms
Chantilly. VA

¥ Unique
I floorplans
to choose
from

Decorated

Model Home
Now Open!

Learn more here

Exclusively built by Advantage Homes

v Full Brick Front Exterior
v Gourmet Kitchen with Stainless Steel Appliances & Granite Counters
¥ Custom Quality Construction and Finish Details Throughout

\l\'AMPLIFIED




Home Improvement

« N

SAVE

4227014 100,000 11,152 1,856 1112% 18%%

773 Handy Man Special Offer April

LinkId ()/
1 hitp://www.handymanhome.com/ 3 O
2 hitps//www.handymanhome.com/ 194
3 ttps/fwww. handymanhome.comy/locations/ 108
4 hitp://www.handymanhome.com/blog/ 142
3 hitp://www.handymanhome.com/sale-flyers/ 33
& http:/fwww.handymanhome.com/ contact-us/ 81
7 httpe//www.siouxcityjournal.com/appy eblast/handyman/0414/coupon.html 185
i bttp: /. handymanhome. com/sele-fiyers 300 ANY regularly priced,
3 hitp://www.handymanhome.com/ 38 in-store toilet.

10 hitp://www.handymanhome.com/locations/sious-falls-sd/ 7
1 hitp:/fwww.handymanhome.com/locations/sious-city-ia/ 3
12 http://wwrw.handymanhome.com/locations/lincoln-ne-2/ n
13 hitp://www.handymanhome.com/ 80

GEO: Mile Radius-Homeowners, Interest
in Home Improvement

r Sioux Falls, SD ( Sioux City, IA Lincoln, NE
910 E, 10th St.

% Targeted Email Marketing ﬂAMPLIFIED




Insurance

Health insurance questions? We can help.

changes are takng place » health WQMMEM

OQUEes everyons 10 have » ¥ you're selectng a new plan theoogh the
health insurance plan by March )1 20W4 Washngton teath Beneft Exchange
Knowag how 10 choose & plan — or if you W e san sdnnn s idydy

wren need to choose ote — can get o ther

confusng We have resources 10 belp fedworky

Fhnices ™= Cooednated Care (Ambatier Plans)

:"::"m Moina Heathe are
Besef possible Community Health Plan of

To better uncleestand your choicen if
yOu'Te consedenng a Heath Benefit
Exchange plan.

OBJECTIVE:

SUBJECT LINE:
Health Insurance questionsg We can help.

TARGETING: DEMOGRAPHIC & LIFESTYLE
*Age 25+

-Self Employed

*Health Insurance Inferest

*No Health Insurance

‘In a State County

GEO:
20 mile radius from their home

EMAIL COUNT:
125,500

RESULTS:
17,383 Open Rate (13.9%)
2,981 Click Through (2.4%)

% Targeted Email Marketing ﬂAMPLIFIED




,, 3 *HEADLIIIIG mosa
Y6 T FRIDAY JUY 17, @ 7P

o STRON,JUYSB @ oK SUDAY. LY 15, 0 530PH
I-.“ 2 THAVIS TRITT  KASHMIR
Steger Days of Music - July 16th to 19th

Live Music - Parade - Fireworks « Carnival « 5K « Car Show -« Food « Craft Vendors « Dueling

Pianos

www.stegerdays.com

Targeted Email Marketing

OBJECTIVE:
Increase Awareness of Local Music Festival
Weekend Event and Boost Ticket sales

SUBJECT LINE:
Where to Hear Big names in Music Next Week

TARGETING: DEMOGRAPHIC & LIFESTYLE
Interest in Music, Arts and Enterfainment

GEO:
20 mile radius around Event Location

EMAIL COUNT:
60,000

RESULTS:

11% Open Rate
1.5% Click Through

/| AMPLIFIED



Retail Cosmetics

THE BODY SHOP. ssgnae
WHATSNEW  BATHEB0DY SKNCARE GFTS MAKEUP  FINDASTORE OBJ ECTIVE:
Increase brand awareness within communities surrounding
store locations, distribute coupons, and announce Holiday
BLACK FRIDAY KT THEBODISHP sore
SUBJECT LINES:

ONLY 830

= Our 2014 Black Friday Tote ($125 Value) is Here! This Is It!
e - The 2014 Black Friday Tote ($125 value) and much more...

e = Cyber Monday at [Store Name] — Our Ultimate Sale of the

customer favorites bursting with |
the finest natural ingredients, this Y ear:

T CYBERMONDAY A THE BODYSHOP

e s READY, STEADY, SHOP TARGETING:

Women, HHI $50k+
GEO:
00FF

0UR PURCHASE Targeted evenly around each of the top 65 store locations
LS| across the US (Store zips provided).

FREE SHIPPING /'

EMAIL COUNT: 3 deployments of 600,000 each using different
subject lines for each, deployed to the same list

% Targeted Email Marketing ﬂAMPLIFIED




Retail Eyewear

Groetken “Family Eye Care

16 Central Ave NE, Le Mars, lowa
(712) 546-8998
www+groetkenfamilyeyecare:com

Targeted Email Marketing

OBJECTIVE:
Increase brand awareness within local

community, distribute news about
services and sales

Subject Line:
One day only. 30% off designer sun wear

Targeting:
HHI $40K+

GEO:
30 mile radius from Store location

Resulis:

10.3 % Opens
1.4% Clicks

\/\ AMPLIFIED



OBJECTIVE:

Increase brand awareness to prospects within the
community, distribute coupon, and announce
news about the restaurant’s offerings

SUBJECT LINE:
Fresh Off the Grill

ALIAN OK L
& WINE BAR

Seafood, Steaks & Chops

Infused with Applewood Smoke TARGETING:

Ages 21-45

HHI 50k+

Interest in food and wine in zips
around restaurant location

EMAIL COUNT:
120,500

RESULTS:
10.1% Opens
1.9% Clicks

Targeted Email Marketing AMPLIFIED



Travel

(=

L §
DISCOVER

THE PALM BEACHES

FLORIDA

S Wimxistnalyovara
Fai. Youwan andna2
sunsning by chacking (
Saachas.

W

M§

THE PALMBEAI:HES

O Featured Vacation Package

Summer of Fi
FREE NIGHTS |- Ik VIP Stylin' with the Family
Pam Sa3aches. From |

ki The kids never look up from that screen and sometimes you don’t
either. Everyone is all about thumbs, clicks and scrolling. On this
winter vacation, make it all about adventure, smiles and new things
Come to unplug and reconnect with a tropical, VIP twist. Here are 7
ways 10 do that in The Paim Beaches

FREEmgnt

Delray is Hot
Tna Paim Baacnzs 3
pacex fago i 0 Featured Vacation Package

your groova by gaing

Refresh at the Beach. . . in Luxury

Stay oceanfront on a fine beach and take the kids to breakfast in the

morning, because it's on the house, then there's even a resort credit
for you. It's the Opal Family Package at the Jupiter Beach Resort.

READ MORE

View More Vacation Packages

% Targeted Email Marketing

OBJECTIVE
To drive increased bookings and new
customer acquisition.

SUBJECT LINE:
*Changed with each deployment

Hidden Adventures + Hot Nights
Family Getaways in Paradise.
Tropical Road Trip+ Save on Attractions

TARGET: Women age 35+, HHI $75k+
within Metro Areas in Florida

QUANTITY: 200,000 deployed on the second
Thursday of each month for 12 Months
(starting Dec 2014)

RESULTS:

11%+ Opens
1%+ Clicks

\/\ AMPLIFIED



s on at Wikd Dunes Resort!

‘marsh in Charieston, SC, whars you'll fing family aoventurss, relaxation
and fosl right at homs.

from i i your vacation
styto, ranging from the AAA Four Diamond rated Boardwalk n or
Vislage at Wild Dunse gusst auitse to 3 - 7 badroom vacation homes and
1-3 badroom condo rentals.

Complement your stay witn an aray of resort activitiea inciuging top-ranked -
qotf and tennia, eco-4ours and island sxcureions, kayaking, Diking, Gpaand e NOW OUF GUeSIS Spent st years

‘Weineaa vervices, 0elicioss dining and more Summer vacatont

Find yoarasifin a befter placs, whare magical memoriss await

.886.1876 or click hers for summer apeciz

OFFERS & PACKAGES ~ VIDEO GALLERY ~ PHOTO GALLERY ~ MY WILD DUNES  GUEST REVIEWS.

STAY CONNECTED [E3 (3% X FORWARD TO A FRIEND 11+

5757 Palm Boulevard Isle of Palms, SC 29451 | Toll Free: 888.845.8918
EDESTINATION

This emall was sent to: Iwidmalerwiiddunes.com

This ema!
5757 Fal

s2nt By: Wikd Dunes Resort
levard e of Paims, SC 23451

We respect your right to peivacy - xizw our 2glicy

Manace Sudscrioiions | Lipaats Proie | Ona-Clkck Ungubecrde

Targeted Email Marketing

Travel

BACKGROUND

A hospitality/resort company was struggling to
increase its bookings and expand its customer

base for a specific location; the company was
already utilizing email marketing, but only to existing
clientele who formed the internal database.

OBJECTIVE

To drive increased bookings and new customer
acquisition.

TARGETING:
Interest in Travel, HHI TO0K+

RESULTS

BMI Elite generated 710 reservations for the company
Average length of stay for a new visitor was 3.7 days
Average daily rate of $287

‘The agency for this resort has allocated additional

-advertising dollars towards this on-going email strategy.
‘They're also implementing this project in other properties.

/| AMPLIFIED



