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Line Item requirements 

1. Up to 30 second video played on article pages, only begins playing if user scrolls to video 

placement. This guarantees high viewabilty and play through rates similar to preroll. 

2. All sites will have new unit installed by June 23 and available for booking. 

3. Create a new line item in DFP: 

a. Inventory size should be Video VAST 

b. Primary size is 640x480, 400x300 also supported 

c. Max Duration should be 30 seconds 

d. Type should be Standard or Sponsorship 

e. Frequency caps are supported 

 



 

4. Choose your targeting –must use Desktop ad units only. (domain.com, domain.com/news etc) 

 
5. Save your order and line item and add the creative. You will most likely get overbooking for the 

first several weeks as this is a new ad unit. Forecasting will take 2-3 weeks to become accurate. 

  



Creative requirements 

 

1. Add new Creative Set 

2. Choose Creative Set Type (Linear or Redirect,Overlay not supported) 

a. Linear – Video we host on DFP or external URL – If the video is hosted in DFP choose 

video 

 
Fill out all of the information on this screen and drag the video into the file box. 

 
 

b. Redirect – VAST tag from agency or advertiser 

 

 



 

 

  



Linear 
Video – Use this type to upload video from advertiser to DFP  

1. Set Click Through URL 

2. Select DFP Hosted 

3. Set duration in seconds, should match uploaded video play time. (Cannot exceed 30 seconds or 

it will not run, typically 15 or 30 second video is normal) 

4. Skippable must be set to disabled or it will not run. 

 

 



 

 

 

 

 


