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Accessing the SEO Dashboard

How to keep track of your client’s SEO campaign



What 1s the SEO Dashboard?

» Platform to monitor:
» Completed actions
» Optimized keyword ranking
» Tracking keyword ranking
» Website analytics (if applicable)

/| AMPLIFIED



How do | access the
client’s dashboard?

«  Your client will receive a unique URL
that will take them directly to their
dashboard

« Here is how you can access that same
dashboard:

« Logonto
https://launchpad.boostability.com

1. Search for the client by
company name, customer ID,
website, or phone number

2. Click on the customer ID number
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$ Sales . Customer Service & Pﬂ‘lar'uag._.l Search (Ctrl+Shift+F) & kate murphy
(*RUACELS Q Search Leads & Keyword Budget

Sales Overview [ Refresh |

Al
vo o 5 + Add Lead
Sales Today Sales MTD All Time Sales

My Leads

Filter By Lead Status:

New

View Lead D~ Website Email Phone Lead Source Signup Date

No results to display

$ Sales = Specialist ‘. CustomerService & Manager Search (Ctrl+Shift+F)

Customer Service Overview

& 16434 315 & 56 ™ 0 B 19 o 37

Total Customers Needs Initial Account Setup Fix Account Setup Keywords Needed Billing Suspensions Unassigned Accounts

Customer Search

Customer Status

Language

All Statuses All Languages

Q 1results for luckey

M Show/Hide Columns & Export to CSV

D Name Website Products Signup Date  Status hcgount Team Last Contact Deyela Partner LI
Manager Renew Keyword
‘Tr;[““kev Sons; http: / / www.tluckey.com gf;’az’;"ﬂ': 04/16/2014 Active T Mitchell ~ 'armer 08/05/2015 9



https://launchpad.boostability.com/

How do | access the
client’s dashboard?

The account will open

Click on the “Customer Contact” tab

« Highlighted in red below
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— Customer Information

Key Information Sales Information Contact Information Partner Information

Customer ID
Website

Status
Company Name

Products
o SEO Local: $1,330

Notes and Tickets
Basic Information

Marketing
Information

Customer Contact

External Logins

569428
http:/ / www.tluckey.com
P Active

T. Luckey Sons, Inc.

Customer Timer 00:00:18

Open Tickets

M show/ Hide Columns

Ticket Type Start Date «

Monthly Checkup

8/07/20151:29 pm

Campaign Start Date
Renewal Date

Hours Per Month
Account Setup Complete
Account Manager

Customer Time

Ticket Timer

End Date

9/01/2015 5:24 pm

00:00:18

SLA Date

9/01/2015 5:24 pm

04/16/2014
09/16/2015
35

“

T) Mitchell

2 Rersh |+ New Tice

Assigned User

T) Mitchell




How do | access the
client’s dashboard?

Click on the login button

A new window in your browser will open
to the client’s dashboard

Status P Active Hours Per Month 35

Company Name T. Luckey Sons, Inc. Account Setup Complete T

TJ Mitchell

Products
o SEO Local: $1,330

Account Manager

Customer Time

Customer Timer 00:02:15 Ticket Timer 00:02:15

Customer Users

% Revoke Analytics Access

M Show/Hide Columns

Access Level  Username/Email First Name Last Name Customer Personal Phone Inserted Date

Analytics = doug@tluckey.com Doug Loos 04/16/2014 % Delete User

Motes and Tickets

Basic Information

& Export to CSV

Marketing
Information

Customer Contact

External Logins

Billing and Products
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Actions  Keyword Rankings  Analytics

Action Category Breakdown @

Actions N i 3

14% of totzl 12% of totzl 7% of total 5% of total
Category Breakdown
N 1 Business Profiles @ Keyword Link Building Blog Submission @ Custom @ Offsite Content Article Submission @
Percentage of time spent on a g

different actions

Completed Actions Action Counts @ Actions @
. Click on “View” and see exactly Sej;:ﬂf‘:rﬁ‘*d ki (e Pending  Completed MTD Completed All-Time
what was completed Actions 5 0 a2

. Hours 15.00
Time spent by month Category

Blog Submission

- Greenis completed actions Tirme spent iy menth-Chotirs) 5

Blog Submission

Yellow is pending actions

Business Profiles

Business Profiles

Business Profiles

Business Profiles

Business Profiles

Business Profiles

Business Profiles

Business Profiles
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Keywords that are actively worked on

“View Graph” shows the history of
where the keyword has ranked since the
campaign

Click on the keyword to see where
keyword is ranking in real time

Number of Optimized keywords is
determined by budget

Keyword Rankings @

Show Only
Optimized Keywords

Keyword

[ acura car dealership md

& acura dealer md

@ acura dealership maryland

[ acura parts center md

[N

car dealer laurel, md

' car dealer md

' nissan dealer md

@ nissan dealership md

[ nissan maryland

@ nissan parts center md

& used car dealer laurel, md

10 | 50 | records per page

Start Rank

100+

21

20

24

Ty

Avg. Rank

4

36

21

Current Rank @

= 100+

Page Number

1

& Exportto CSV

[l View Graph

[l View Graph

View Graph

View Graph

Bl View Graph

[l View Graph

View Graph

ful View Graph

[l View Graph

M View Graph

ful View Graph




Show Only
Tracking Keywords v
Tracking Keywords —
g yW Keyword Start Rank Avg. Rank Current Rank @ Page Number
& acura car parts md ;| ) +» 5 1
. Keywords aren’t actively worked on St ’ ° T ’
=" acura dealership services md 7 3 -7 1
- Simply to monitor natural ranking _
= acura pre owned cars for sale maryland 10 & + 7 1
° Used tO help cam palgn Strategy & high quality acura parts maryland 5 5 = ik 1
° Num ber of Tracked keywords |S = high quality acura services maryland 3 2 - 3 1
determ | ned by bUdget " high quality nissan parts maryland 3 3 -3 1
= high quality nissan services maryland 1 1 -1 1
= new acura car dealership md 5 5 +» 2 1
" new acura cars for sale maryland 20 19 + 18 2
= new acura cars maryland 5 5 + 3 1
= new nissan car dealership md 22 19 + 14 2
= new nissan cars for sale maryland 100+ 59 - 100+ 10
" new nissan cars manyland 24 19 12 2
& nissan car parts md 29 25 A~ 2 2
& nissan car services maryland 13 19 A+ 16 1
& nissan dealership services md 29 22 » 17 2
" nissan pre owned cars for sale maryland 100+ 26 A+ 18 2
" pre owned acura dealership md 8 10 + N 1
= pre owned acura maryland 5 4 + 3 1
& pre owned nissan dealership md 29 25 ~ 17 2
ﬂAMpLIFIED =" pre owned nissan maryland 35 26 A+~ 19 3




Analytics

Connected to Google Analytics

UA code must be added to website in order
to monitor

Allows you to see overall traffic of website
Used to plan and execute SEO campaign

It is not mandatory to gain access to the
client’s Google Analytics

« Butwe will try as it is an important
resource
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Dashboard Overview @

Show Data for:  Last 30 Days ~ Previous 30 Days EHERITEN  Last 6 Months

Traffic Trends @ Top Traffic Sources @
50 Source
google
(direct)
=u]

semalt.semalt.com

buttons-for-website.com
40 yahoo
20
N , Top Keywords @
' v L Y

o L - Keyword
2014-11-16 2014-11-30 2014-12-14 2014-12-28 2015-01-11 Z015-01-25 2015-02-08
(not set)
— Visitors — Page Vi .
T . - F il (not provided)
reliant pools

Top Page Traffic @ impervious cover austin

pool builders austin

how-to-dasign-for-sloped-yards

fcontact

gallery/nggallery/page 3/

P
products; =
gallery/nggallery page/ 2/

‘designers,

‘design-by-price

\
- /dealing-with-impervious-coverage-i

Visits
510
194
124
79

51

Visits
561
526
8

5

3
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